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Holiday gift guide

A weeklong look at what's hot this season

MONDAY

Video games

TUESDAY
Music

Toys and
more

FRIDAY

THURSDAY i

Books

Big gifts for the little ones

They want phones, cameras,
choppers kitchens ..

By Olivia Barker
LISA TODAY

Junior’s toy box is looking
more like 's entertain-
ment center.

This season, toy manufac-
turers are trotting out scads of

kiddified versions of grown-
up gadgets: animatronic MP3
speakers, cellphone-style

kie-talkies, digital camcor-
ders (in kid-fri shadesnt'
blue and orange

R G e choppers,
alaﬁi ATVs am:E
like scooters to rival Mnms
m?tbgl?s of the aspirati
's all part on-
al trend. “Kids want what par-
ents have: They want your
cellphone, they want your
camcorder, they want your
ﬂ'gll;al camera thﬁeljrrl sﬁ
your car,” says
Co- |:|rul:v11.$!'|%_|r‘H ufygg '-;ghe;
magazine. This s collec-
tive wish list seems to be Jess
about fantasy — fairies and
ﬁrlmmes — than parental

ndusmr Association. And
tggay’s role play is so much
more suph:m‘.‘ated — and ex-
pensive — than even a couple
ifrears ago, thanks to tech-

}g?s’. particularly tweens,
have been “walking away
from traditional toys for a few
years now,” says Hasbro's
Sharon John. 50 when the
company figures out how to

bring their m back to the
toy aisle, “we for
b&men[e:tamn“ to lite for
. a major inspira-
tion is what's on the shelves

harper Image.
It has gutten so that toy-
makers these days are more
like “family entertainment
mmganies thaﬁnhguii and
ush purveyors, [ 5ays.
pl?are!p'rm will purchase, say,
Mattel's $79.99 h"tdsr;er \udeu
camera for their 8-year-old
“to test out their kids' pas-
sions” fnrh mbmewmﬁeﬁnd
hotography g
1grut fnratphe real thing, says
Rice. It helps that the kid-
engineered electronics are
urn:mﬂcated. easy to oper-
designed with small
hands in mind.
Even traditional categories,
ﬂm%%amanadmgm
anticipated items
for Christmas are a Dora the
Expim'ezl kitchen pl?;“ QT:E
music, bilingual phrases
cooking-related sound effects,
and a karate home studio,
complete with accompanying
wul ut UIEE;I =
2 ts a rtern I's
Igr mpaa:hﬂt. Silver
Says. Mulglshwethmr'ihemﬂg
tapes, their tapes,”
kids want myrgﬂdhousekick
and downward dog right
along with them.
Here are the products the

mdmn'z expects will sell
Eg!l over the holidays — and

which echo what Mom or
Dad may have on their own

A Dora’s
Fisher-Price, $79.93; ages 2 and up

Kitchen sets have been around for

rations, but what's new is

retaﬂgrs and trend track-
predlctit's to be one of
e T
recipe
ents — what parent wouldn't want

that kind of cooking help?

Black Belts arate
Home Studio »

Spin Master, $24.99; 3 and up

£15 can ape their
Wﬂlﬂ&rsiblmg's maﬁ‘eﬁa] arts
antics — learning blocks,
unches, stances and
icks — with this set,
which includes a mat,

ad®
paness
aas

=

American Idol Digital
Camcorder »

Digital Blue, $99.99; 8and up

Aspiring music video directors can
shoot, record and edit rec-room
talent with this cameorder, phus their
own home computer. Mil Cannon,
who has directed Usher, Pink and TLC,

offers ters in an ng
pﬂmﬁ accompanyi




¥ ChatNow
Heribrios Tiger Eleatmestes, §8.99; §end up

B Witha nt‘nm{nﬁillet;. nmot’
training cellphones (really a set
ke two walkie-talkies) allow kids to
T gab and text with friends — with-
W . out sending the family cellphone
bill soaring, Kids also can snap
pictures, personalize ring-
tones and customize

» VuGo .
Hashro's Tiger Electronics, $119.99; 8 and up
It's a tween version of the video iPod. VuGo is a multi-
media player that stores up to 60 minutes of video, six
hours of music or 1,200 digital photos through 128MB
of memory. Content is purchased at vugo.com.

& ;:i--":i; o irzle, $3999; 5 and up

oSl Inaway, i2 is an iPod accessory — a
5.1 Bose SoundDock for youngsters.
+00 Kids can hook up any music source
o -acnmmh;.t:n:adio.aqhm
i\ :.;'.I l'-tD i wm ﬂ“ﬂwl
Z %53’9 r. Move if's various ap-
o and kids create their
fvi own music; Press a literal bellybut-
i1l ton to hear one of seven beats,
nult then twist the left ear to change
i1 the melody, and the right ear to ad-
Fte justthe Flick the antenna

'T » |T -I .;'E':l:"%t[r&l. IZHmEEH-mﬂE ‘mp Elm
Radio Fyer, $59.99; 2 and up Zocker Toys, $129.99; 8 and up
M&E‘h@pﬁdﬂmﬂi&ma ¥ Rebellion ﬁmaﬁk&dgrshuf ' !.':il-h_
on the chopper ;;‘Emgl_]gm liards, Hlevel .JH“"‘S

craze. This bike transforms from a ; both horizontal and vertical play.
mewmape—wgerinsec— - Rozar, $299.99; 14 and up No doubt Mom and Dad will want

allowing the tiniest of kids to .+ Thiis is what teens grad- to muscle in on the action. -
channel Jesse James. ‘ruate to after they out-

their boring old
foot-powered scooter —




